classmate you barely know approaches yotat school and whispers
omething about another girl—who happenso be your best friend! You
ow that something is just gossip; it’s not tne. But others don’t
ow your friend the way you do.

metimes, media messages are no more trutworthy

an your school’s rumor mill. Yet you mightissume that
ose expensive beauty products being adverised really
move acne overnight or that those ring tons are really
ee...but that may not be the case.

are full of words that are meant to sell sacnething, not
ords that present the facts. You can accept hose messages or
een them out. Or you can take the matter a1to your own hands
d learn the truth—the key is to consider t= source!
at doesn’t sound too hard, until you consicr how many ads are

own at you each day...
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